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Google is often the first point of contact between a customer and a business. From finding businesses
nearby to planning itineraries for upcoming trips to looking up a forgotten phone number, we plug
keywords into Google to help us with anything we want to know. And if we want to find out how one
business compares to another, we Google to find out about other people’s experiences.

Recognizing the need which allow users to write reviews directly on the business’s Google or Google
Map listing. Since Google reviews are obviously favored by the search engine and show up upon
every relevant result, if your business wants to have a good presence on Google, the best place to

start is by getting more Google reviews.

Why should you care about Google reviews
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Right away, I can see user ratings and number of reviews of local restaurants prominently displayed
in both the search results and the accompanying map. If I choose to click on the place pin of the
restaurant, I can also see brief summaries of the latest reviews shown alongside all the essential

e e information, such as the business’s location, hours
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restaurant is open at the time of my search, nearby, and features more positive ratings and reviews
than other comparable businesses, it comes out as the winner of this Google query. Thus, for a small
business competing against similar establishments in the same neighborhood, Google reviews can

often be the crucial tiebreaker between equidistant businesses.

My example illustrates the first and most obvious benefit of Google reviews: customer reviews are
among the first things people see when they search up your business category on Google or Google
Maps. Moreover, it's been shown that positive reviews provide a greater boost to conversion rates

than any other local SEO effort.

For small businesses, online reviews bring the benefit of social proof to the table—they help increase
(or decrease) the degree of trust felt for an unfamiliar business based on feedback from other people
with similar needs. In fact, a 2014 study found out that 88% of consumers now trust online

reviews as much as personal recommendations.

The same study also found
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reviews. To help you level the playing field against other businesses in the area, here’s how to get

Google reviews and ensure they are working to your advantage.
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